Comp Solutions

Windows Server 2003 Set To
Expire July 14th!

If your organization is currently running either Microsoft Windows Server
2003 or Exchange 2003 on any servers in your office, you need to know
about a dangerous security threat to your organization that must be
addressed very soon.

Wi ndows
Repl acement s

Server 2003
MUST Be

Microsoft has officially announced that it will retire all support on the
Server 2003 operating system on July 14, 2015. That means any
organization with this operating system still running will be completely
exposed to serious hacker attacks aimed at taking control of your
network, stealing data, crashing your system and inflicting a host of other
organization-crippling problems you do NOT want to have to deal with.

This is such a serious threat that the US Department Of Homeland
Security has issued an official warning to all companies still running this
operating system because firewalls and antivirus software will NOT be
sufficient to completely protect your organization from malicious attacks
or data exfiltration. Running Server 2003 will also put many organizations
out of compliance.

Unless you don@care about cybercriminals running rampant in your
company@ computer network, you MUST upgrade any equipment
running this software.

FREE Wi ndows Server 20
You The Easi eFsrti,e n\olsyt
Upgrade Your Ser

During the month of April, we are offering a FREE customized Windows
Server 2003 migration plan to all organizations still running this operating
system on any computers in their office. At no cost, weQ conduct a full
analysis of your network to help you determine what specific servers will
be affected by this announcement. Additionally, we will provide a
detailed analysis of all upgrade options available to you, along with the
pros and cons of each option. While there, we will also assess other
security, backup and efficiency factors that could be costing you in
productivity and hard dollars. We will then put together a customized
Server 2003 Migration Plan specifically for your office.

To schedule your FREE on-site assessment today, call 773-383-5023 or
visit www.akacomp.com/server2003 to get started.
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insider tips to make your organization run faster, easier and in a more productivity manner

“As an organization ownelx
you don’t have time to waste
on technical and operational
issues. That’s where we
shine! Call us and put an end
to your IT problems finally
and forever!”

- Abdul K Ahmed,

AKA Comp Solutions
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Si x Easy Ways To I mprove Yo

LinkedIn is a great social media platform for entrepreneurs, organization owners and professionals. Unfortunately, yc
LinkedIn profile may not be helping you to create those connections.

So | etds tune yours up with six simple steps:

Step 1. Revisit your goal#it its most basic level, LinkedIn is about marketing: marketing your company or marketing
yourself. Think about your goals and convert your goals into keywords, because keywords are how people find you c
LinkediIn.

But don6t just whip out a keyword tool to identify
meaning in your industry. Use a keyword tool to find general terms that could attract a broader audience, and then di
deeper to target your niche by identifying keywords industry insiders might search for.

Step 2. Layer in your keywordslhe headline is a key factor in search results, so pick your most important keyword
and make sure it appears in your headline. Then work through the rest of your profile and replace some of the vague
descriptions of skills, experience and educational background with keywords.

Step 3. Strip out the clutterThe average person has changed jobs six to eight times before they reach age 30. Sift
through your profile and weed out or streamline anytt
youdre currently a Web designer but once worked in
is distracting.

Step 4. Add in some personalitfrocusing on keywords and eliminating clutter is important, but in the process your
individuality probably got lost. Now add enthusiasm and flair. Share why you love what you do in your profile. Descril
what you hope to accomplish. Remember, no one connects with keywords. People connect with people.

Step 5. Take a good look at your profilephotdd phot o is a Il ittle |like a | ogo.
win business, but a bad photo can definitely lose business.
A good photo flatters but doesndt mislead. The goal

customer, not how you looked at some Killer party. The best photo strikes a balance between professionalism and
approachability, making you look good but also real.

Step 6. Get recommendationsMo st of us cand6t resist reading testi m
were probably solicited. So ask for recommendations,
best way to build great connections is to always be the one who gives first.

Hel p Us Outd IAnGli W YolL
BranNhew 1 Pod For Your

We love having you as a customer and, quite honestly, wish we had
more like you! So instead of just wishing, weQe decided to hold a
special drefer a friend€ event during the month of April.

Simply refer any company with 15 or more computers to our office
to receive a FREE Computer Network Assessment (a $397 value).
Once weQe completed our initial appointment with your referral,
we(l rush YOU a free iPod Shuffle of your choice as a thank-you (or
donate $50 to your favorite charity X your choice!). Simply call us at
773-383-5023 or e-mail us at refer@akacomp.com with your
referral@name and contact information today!

Get More Free Tips, Tools and Services At Our Web Site: www.akacomp.comy/claim


mailto:refer@akacomp.com

Technology Times Newsletter

April 2015

[ KAY 2

hT ¢KS &

1 o

ADE .
\

TEXTBL

When we are surrounded by
touch-screen mobile devices,
sometimes we can get a little
nostalgic for a good old-fashioned
keyboard. Sure, there are a
number of apps that make typing
on a touch-screen easier, but
tactile feedback is non-existent.
Or we want to type something
more substantial than a text
message or quick email, and we
don®@want to go through the
chore of typing it all out on a
small screen. And then itQ often
hard to find a wireless keyboard
that is both practical and truly
portable.

The WayTools TextBlade aims to
solve these problems. The
TextBlade offers a fully-featured
and responsive solution—while
maximizing portability. Through a
Bluetooth connection, you can
sync it up to your favorite
smartphone or tablet. The lithium
polymer battery lasts upwards of
a month with average use, and
itQ quickly recharged via USB.
Small but powerful magnets keep
it held in place when you®e using
it and when itQ tucked away in
your pocket.

1tQ priced at $99 and you can find
it online at www.waytools.com.
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There are songs about it (think 60neé€ by U2), there are stores named after it (think Pier 1 Imports), and

every sports team on the planet says it is number one after an exciting victory. ItQ good to be number
one.

Now think about étwo.€ There are few songs about number two, fewer stores, and | don@believe any
team marches around proudly cheering, We are number two!é

We all know intuitively that being number one means you are the best. And every single entrepreneur in
this world aspires to be the best at something. Yet somewhere between our entrepreneurial intuition and

our business brain, we lose the focus on being number one.

at one thing, we think it is dlogical€ to be offering more and more things to more and

Tngtga efcelli
I-Imgrj;a sgpll. We$ry to become a done-stop shop,€ and ultimately our customers just hear the émiddle

d

pdé aei STOP. This leads our business to become a blight of mediocrity.

It doesn@ matter what business you are in, your success lies in your ability to become number one. The
formula to becoming number one is pretty simple —just do one thing better than anyone else. Not a few
things, not a lot of things — just do ONE THING better than anybody else and focus on that. Here are the
three things you need to get there:

1. St op Thi nki rYpupYobably cd dorit allDYou jukt tan@Ald il all well. Successful
entrepreneurs focus in on the one thing they are best at and devote themselves to mastery of it. The rest
is assigned to others through partnerships, contracts and colleagues.

2. B e- WBeo Jouddiscover what you are great at. You need to put it out there, BIG TIME. The most
important differentiator between the dhumber onesé and everyone else is that they don®care what all
the other people think about them. They care only about what they know to be right, and then put them-
selves out there unabashedly. When the minority responds feverishly and enthusiastically to your bold-
ness, you have the most significant indicator that you are number one in your niche. Over time that mi-
nority will become the majority. Audacity is often the only thing that separates two equally talented en-
trepreneurs.

3. T e-aMasters shadre knowledge. The more you teach, the more you learn about what you are
teaching. Others will gain knowledge from you, but also will gain respect for your expertise. As people
come to appreciate your abilities, they will crown you king, and all the riches go to the king.

Build a business and be an entrepreneur who is driven to be number one. No longer worry about what
the competition is doing, and no longer think about how you can bring in a few more dollars by Gjust do-
ing a few more things.€ Instead start worrying about what you are doing to be unique and different. In-
stead start thinking about the one thing you can do to bring in a king@Qransom. Just be humble, for GodQ
sake, and don®@brag to the world that you are number oneX that won@serve you well.

Ml KE MI CHAL @Who@nZed mi-KAL-o-wits) started his first business at the age of 24, moving
his young family to the only safe place he could afford — a retirement building. With no experience, no con-
tacts and no savings, he systematically bootstrapped a multi-million-dollar business. Then he did it again. And
again. Now he is doing it for other entrepreneurs. Mike is the CEO of Provendus Group, a consulting firm that
ignites explosive growth in companies that have plateaued; a former small-business columnist for T he W4 |
St r e et ; MENBU& bosadss makeover expert; a keynote speaker on entrepreneurship; and the author of
the cult classicbook The Toi | et P alpissnewesEbook, T & pr & o eny kad aheadfPHeea n
called fithe next E-My t Bor more information, visit http://www.mikemichalowicz.com/
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Does This Passwor

You know the difference between a good password and a bad one. Many of us
do like the convenience of a simple, easy-to-remember password that requires
no effort to recall and type when we connect to our WiFi network, buy from
our favorite e-tailer or use for online bill pay. But many of us also appreciate
an added layer of security so we d o8nuse an effortless password when
sensitive data is on the line.

In a recent study conducted by SplashData, they looked at a sampling of over
3 million passwords (all of which were leaked during a data breach last year).
They compiled a list of the most common passwords—and the results weren&
all that surprising. 1 2 3 4w&s the No. 1 password used last year, followed by
the classicpas swor d

While these passwords may have the IT and security crowds shaking their
heads in dismay, it& not all bad news. These popular passwords may offer
next to no practical security, but according to the study, the 25 most common
passwords only represent about 2% of the overall total.

This means most people don use these passwords—orq w e ot Iyl 1 Jlod 1
i | ov.&hestudy found
more variation among the
most popular passwords
versus the 2013 study. Is it a
possible trend? Are people
turning to more imaginative or
secure passwords? Maybe, but
only time will tell. Even if the
study suggests most of us
don@ rely on overly simple
passwords, SplashData list
serves as a reminder to use
more secure passwords and to
change them regularly.

PASSWORD

Who EIl se Wants To

The Grand Prize Winner of last month@Trivia Challenge QuizisS a ma n A mi
Ch i c Shewas'lthe first person to correctly answer my quiz question from last
month:Whi ch county consumes the most
year ?

r

chod

a) Belgium b) Switzerl and c
The correctanswer wasb ) S wi tNawe lrede@thisdnonthQtrivia question. The
winner will receive a gift card to a restaurant of our choice.

One famousODApr hloakoolcgsurred in the 19
story that tricked quite a few viewer s
a) Musical Shsubbdrilamb) eHsr se) Spaghe

E-mail Us Right Now With Your Answer!
newsletter@akacomp.com
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A Pleasant Drive
With The
Queen Of England

In 2003, the recently deceased King
Abdullah of Saudi Arabia paid a visit to
the UK. During the trip, he met with
Queen Elizabeth Il at Balmoral, the royal
familyQ castle and estate in Scotland.
The queen asked then-Crown Prince
Abdullah if he would enjoy a tour of the
estate. The prince wasn@initially keen
on a tour, but he decided it would be
polite to accept as a guest of the queen.
He agreed.

When their transportation arrived—two
regal Land Rovers—the prince stepped
into the front passenger seat. It allowed
him an exquisite view of the estate and
the surrounding countryside. What
happened next, he was not fully
prepared for. The queen opened the
driver@-side door and climbed in. She

SW|ftIy turngd the igpiti gew iti
ge and hitthe ac$ 2: @
Keep in mind, women in Saudi Arabia
areqgorahibited from driving.

glsokeep in gigd, the,aucen isad SN
experienced driver.

wHilz bi\;in% the p$i|11c€1 ﬂweeréyal tour,
she did not hold back. It was pedal to

the metal. As she blasted down the
narrow country roads, she remained
ttenivedpherigyest and keptthg e
canvensagiontively. itwasann g t h e
attentiveness the prince felt was
middireRteds He pldd witk theogtieeh ta t
focus on the road. She did not.

Following Abdullah@ death in January,
Queen Elizabeth takes the throne as the
worldQ oldest reigning monarch at a
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spry 88. Abdullah was 90.
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